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Introduction Data Findings
In this study, | examine data of online content creators The data Is organized into a panel format with _ Monthly Mean Patreon Earnings Value Creaereny ) Jeemesse . L
who post videos on the website YouTube and fund unigue creators as the cross section and monthly = v inn = 000 e e o e - 1
their content creation through the crowdfunding observations as the time dimension. The data was o peceen = 0.0346 avg = 2.3
website Patreon. | examine trends in the data over collected from the websites socialblade.com ° - (36,275 S i
time to analyze whether Patreon is a sustainable (Socialblade) and Graphtreon.com (Graphtreon) via . e A )= 0092 b o - oo
mode of finance, and | conduct statistical analysis to web scraping. ) T e T TR R e
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assess the correlation between Patreon earnings and
views, In addition to Patreon earnings and
subscribers, the combination of which | use as a proxy
for YouTube success.

[Mean Patreon Earnings

pt_earnings 52.82018 24.92483 2.12 0.035 3.755565 101.8848

Socialblade is a partnership site which helps
YouTubers navigate the algorithm. It tracks
YouTuber data from YouTube and posts them
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The above figure regresses monthly video views on

Motivation publicly. The variables of interest to me are views ’ 2 O ot o0 100 Patreon earnings. It shows that every additional
. . and subscribers over time, which are available | dollar on Patreon results in 53 new additional views.

The website YouT_ube ploneered a hew way of publicly from March 2021 onwards. he above gr_aph ShOWS_ the change In mean monthly The coefficient is significant and the regression
Sharlng and consuming videos for entertainment. Patreon earnings over time. |t dep|CtS a Steady accounts for month and creator fixed effects
Viewers have the option of "subscribing” to a increase in month 20 onwards. While useful, it does
creator, in which all of that creator’s subsequent Graphtreon tracks Patreon data by creators and not account for outliers or the composition effect cixedoettaces (sithin regression N
uploads are shown to them in a subsection of the posts It publicly. The degree of data availability Is Group variable: name_id Number of groups = 280
site’s home page. The site is predominantly funded determined by each creator’s privacy settings on Rrea: within = 0.017¢ Peper g mn o
by private companies that pay for 15-30 second ad Patreon. For the sizeable portion that chose to keep . YouTube Views Change vs. Patreon Earnings prezais = 0.0m8 e .
slots that are shown before, during, or after most their Patreon settings public, | have their number of . . crr(s i, %) = 0.0216 o o aees
videos. patrons and their monthly earnings over time. (Sed. Err. adiusted for 290 oineters in maee i)
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However, the growth YouTube has undergone Is In collecting the data, | subsetted Graphtreon’s

Video Views Change

e carmings | saviser  oretsts a5 o0 vessis | aseere
only possible thanks to the creativity and free database to only include creators who made over - | |
labour of its creators. YouTube has, however, been $1000 a month as of February 2024, and whose s he above figure regresses monthly new subscribers
compensating some of its creators through the primary platform of creation was YouTube. This $- , . . . | on Patreon earnings. It shows that every additional
YouTube Partnership Program (YPP) by allowing enabled me to better compare YouTube and e PP Bengamngs 0O dollar on Patreon results in 53 new aaditional views.
creators to sign up and receive a portion of ad Patreon data. * Firs 10 month average Trend The coetficient Is significant and the regression
revenue from their videos. Through the YPP, certain : accounts for month and creator fixed effects
creators, known as YouTubers, have been able to In total, | have 23558 observations for 432 creators. The above graph plots Monthly YouTube views on Discussion and Summary
turn video making into a profitable career. However, Of these, 152 are on YouTube only while 280 are Patreon earnings, and the positive slope
because of their inconsistent month-to-month on both. The YouTube data is truncated in March demonstrates that Patreon success indicates My results indicate that there is significant
income being a result of the YouTube algorithm, 2021 while the Patreon data goes as far back as YouTube success. The graph is split into the creator correlation between earnings on Patreon and
many YouTubers seek alternative ways of making 2013 average in the first 10 months of the sample vs. the success on YouTube. However, given the
MONEY. onthly Patieon Earinge for All reatore over Time last 10 months. It shows that Patreon earnings endogenous nature of the data and the issue of
: iIncreased proportionally reverse causality, | cannot yet make the conclusion
In this study, | examine data from Patreon, which : S that Patreon earnings increase YouTube views and
is the largest crowdfunding site on the web. Patreon % o e e subscribers on their own.
functions by allowing fans to support their favourite 55 T e 2o T mr
creators by signing up to pay a_monthly fe_e_to them. §§ orrla i, %) = -0.5293 ron o £ - o.0000 Going forward, | intend to run granger causality
In return, creators have the option of providing : L analysis to determine the causal nature between
these fans, called “patrons,” with exclusive content. : v camings | cost. s e, ¢ Bl (958 Cont. Tnserva) YouTube views and Patreon earnings, as well as
soponh | e 1 deopew s e YouTube subscribers and Patreon earnings. With
The scope of existing literature on Patreon lacks s | e e oanoem e this, | hope to fully explain the driving factors of
a fundamental analysis of long-term trends for 3 zzﬁgg:ggﬁgz; s Al aa dme e o YouTube success whether that be Patreon earnings
creators on Patreon. Additionally, there is little j ez | teem vome awmoow e e or another unaccounted-for variables.

The above table depicts the regression of Patreon
earnings on the first 10 lags of new patrons, as well
as the stock of patrons 11 months ago. The results
show that new patrons up to 10 months ago have a
significant positive effect on earnings today. The
model accounts for time and creator fixed effects. March 10t 2023

analysis of the experience on Patreon of
YouTubers, specifically. My study aims to inform
YouTubers how Patreon will impact their YouTube
career and how reliably they can expect to receive
Patreon revenue.
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